DAFTAR PUSTAKA

Afif, Muhammad, and Purwanto Purwanto, ‘Pengaruh Motivasi Belanja Hedonis,
Gaya Hidup Berbelanja Dan Promosi Penjualan Terhadap Pembelian Impulsif
Pada Konsumen Shopee ID’, JAMIN : Jurnal Aplikasi Manajemen Dan
Inovasi Bisnis, 2.2 (2020), 34 <https://doi.org/10.47201/jamin.v2i2.51>

Ahdiat, Adi, ‘Trend Pengunjung E-Commerce Semester 1 2023 Shopee Kokoh Di
Puncak’, 2023 <https://databoks.katadata.co.id/datapublish/2023/05/03/5-¢e-
commerce-dengan-pengunjung-terbanyak-kuartal-i-2023>

Ahmad, Siti Hadidjah, Tineke Wolok, and Zulfia K Abdussamad, ‘Pengaruh
Shopping Lifestyle Dan Promosi Produk Skin Care Terhadap Impulse Buying
Melalui Media Tiktok Shop’, JAMBURA: Jurnal Ilmiah Manajemen Dan
Bisnis, 5.2 (2022), 784-93
<https://ejurnal.ung.ac.id/index.php/JIMB/article/view/16550>

Al-Ishdar 2,8, Maktabah Al-Syamilah, ‘Al-Tafasir: Al-Jami Li Ahkan Al-Qur’an
Li Al-Qurtubi’, 1, 3262

Alifia Wardah, Nadya, and Harti, ‘MANDAR: Management Development and
Applied Research Journal PENGARUH GAYA HIDUP BERBELANJA
DAN PROMOSI PENJUALAN TERHADAP PEMBELIAN IMPULSIF
AVOSKIN DI SHOPEE’, MANDAR: Management Development and Applied
Research Journal, 4.1 (2021), 121-32
<https://ojs.unsulbar.ac.id/index.php/mandar/article/view/1320/689>

Amstrong, Gary, and Philip Kotler, Dasar-Dasar Pemasaran, ed. by Alih Bahasa:

Alexander Sindoro dan Benyamin Molan, Jilid 1 (Jakarta: Prenhalindo, 2012)



Anggraeni, Debora Dian, and Athanasius Sentot Suciarto, ‘Pengaruh Gaya Hidup
Berbelanja Dan Perilaku Hedonik Terhadap Pembelian Impulsif (Studi Pada
Toko Belanja Online Shopee)’, JEMAP: Jurnal Ekonomi, Manajemen,
Akuntansi Dan Perpajakan, 1.3 (2020)

Astuti, Septin P, Modul Praktikum Statistik (Surakarta: IAIN Surakarta, 2014)

Azis, Leo Abdul, Citra Savitri, and Syifa Pramudita Faddila, ‘The Effect of Sales
Promotion and Hedonic Shopping Motivation on Impulse Buying in Resso
Applications’, ljafibs, 10.2 (2022), 112-19 <www.ijafibs.pelnus.ac.id>

Belch, George E., Advertising and Promotion an Integreted Marketing
Communication, 10th edn (New York: McGraw-Hill, 2015)

Berman, Berry, and Joel R. Evans, Retail Management, 12th Editi (Jakarta:
Pearson, 2010)

Dubey, Jayashree, ‘Personal Care Products: Sales Promotion and Brand Loyalty’,
Journal of Contemporary Management Research, 8.1 (2014), 52-71

Dwijaya, Sonda, ‘Kecamatan Mesuji Makmur Dalam Angka 2023, ed. by Maria
Ulfa (Ogan Komering Ilir: BPS Ogan Komering Ilir, 2023), p. 124
<https://okikab.bps.go.id/publication/2023/09/26/beacb8dac3lel2dcd2a7698
1/kecamatan-mesuji-makmur-dalam-angka-2023.htmI>

Effendi, Syahrul, Faris Faruqi, Maya Mustika, and Rudi Salim, ‘Pengaruh Promosi
Penjualan , Electronic Word Of Mouth Dan Hedonic Shopping Motivation
Terhadap Pembelian Impulsif Pada Aplikasi Shopee’, 17.02 (2020), 22—-31

Engel, James F., Roger D. Blackwell, and Paul W. Miniard, Perilaku Konsumen,

Edisi 6 Ji (Jakarta: Binarupa Aksara, 2019)



Fauziah, Sarah, and Rose Rahmidani, ‘Pengaruh Promosi Penjualan Dan Shopping
Lifestyle Terhadap Impulse Buying Produk Fashion’, Jurnal Ecogen, 4.1
(2021), 81 <https://doi.org/10.24036/jmpe.v4i1.11046>

Felita, Patricia, and Elsie Oktivera, ‘Pengaruh Sales Promotion Shopee Indonesia
Terhadap Impulsive Buying Konsumen Studi Kasus: Impulsive Buying Pada
Mahasiswa STIKS Tarakanita’, Jurnal llmu Komunikasi Dan Bisnis, 4.2
(2019) <https://doi.org/10.36914/jikb.v4i2.229%0A>

Gardi, Bayar, and Didit Darmawan, ‘Journal of Marketing and Business Research’,
2.2 (2022), 125-34 <https://doi.org/10.56348/mark.v2i2.55>

Ghazali, Imam, Metode Penelitian Kuantitatif Dan Kualitatif (Yogyakarta: Graha
[Imu, 2006)

Gradiyanto, Adrian, and Anny Nurbasari, ‘The Influence of Store Atmosphere and
Sales Promotion on Impulse Buying at Lima Rasa Café During the Covid-19
Pandemic’, 1 (2023), 50-62

Hadi, Sutrisno, Seri Program Statistik - Versi 2000 (Yogyakarta: Universitas Gajah
Mada, 2000)

Ika, Nuruni, Zumrotul Fitriyah, and Novia Candra Dewi, ‘IMPULSE BUYING DI
E-COMMERCE SHOPEE’, Jurnal llmu Administrasi Dan Manajemen, 1
(2020), 57-62

Ivo, Oktamia Asri, Henny Welsa, and Putri Dwi Cahyani, ‘Al-Kharaj: Jurnal
Ekonomi , Keuangan & Bisnis Syariah Pengaruh Sale Promotion Dan Store
Atmosphere Terhadap Impulsive Buying Dengan Positive Emotion Sebagai

Variable Intervening Pada Konsumen Matahari Department Store Yogyakarta



Al-Kharaj : Jurnal Ekonom’, 43 (2022), 75671
<https://doi.org/10.47467/alkharaj.v4i3.724>

Japarianto, Edwin, and Sugiharto Sugiono, ‘Pengaruh Shopping Lifestyle Dan
Fashion Involvement Terhadap Impulse Buying Behavior Masyarakat High
Income Surabaya’, Jurnal Manajemen Pemasaran, 6.1 (2011), 32-41

Kotler, Philip, and Gary Amstrong, Prinsip-Prinsip Marketing Edisi Ke Tujuh, 7th

edn (Jakarta: Salemba Empat, 2018)

, Prinsip-Prinsip Pemasaran (Jakarta: Gelora Aksara Pratama, 2008)
Kotler, Philip, and Kevin Lane Keller, Manajemen Pemasaran, 12 jilid 1 (Jakarta:

PT Indeks Gramedia, 2016)

, Manajemen Pemasaran (Edisi 13), 13th edn (Jakarta: PT. Indeks, 2018)

, Manajemen Pemasaran Edisi 13 Jilid 1, 13th edn (Jakarta: Erlangga, 2009)

Kurohman, Febrianto Dwi, and Alimuddin Rizal, ‘Pengaruh Motivasi Hedonis Dan
Gaya Hidup Berbelanja Terhadap Perilaku Pembelian Impulsif Pada
Marketplace Shopee’, 5.1, 465-73

Kusumastuti, Adhi, Ahmad Mustamil Khoiron, and Taofan Ali Achmadi, Metode
Penelitian Kuantitatif (Sleman: Deepublish Publisher, 2020)

Lamb, Charles W., Joseph F. Hair, and Carl McDaniel, Pemasaran, Edisi Pert
(Jakarta: Salemba Empat, 2001)

Levy, Michael, and Barton. A Weitz, Retailing Management, 8th edn (New York:

McGraw-Hill International, 2009)

, Retailing Management Information Center (New York: McGraw Hill

Higher Education, 2012)



Listriyani, and Wahyono, ‘The Role of Positive Emotion in Increasing Impulse
Buying’, 8.3 (2019)

Loudon, David L., and Albert J. Della Bitta, Consumer Behavior Concept and
Application (4th Edition), 4th edn (Singapore: McGraw-Hill, 2003)

Mahendra Indriawan, Bagas, and Ignatius Hari Santoso, ‘Pengaruh Sales
Promotion, Content Marketing, Dan Shopping Lifestyle Content Creator
Tiktok Terhadap Keputusan Impulse Buying Pada E-Commerce Shopee’,
EKOMBIS REVIEW: Jurnal lImiah Ekonomi Dan Bisnis, 11.1 (2023), 905—
914-905-914 <https://jurnal.unived.ac.id/index.php/er/article/view/3368>

MARDIATMOKO, GUN -, ‘Pentingnya Uji Asumsi Klasik Pada Analisis Regresi
Linier Berganda’, BAREKENG: Jurnal limu Matematika Dan Terapan, 14.3
(2020), 333-42 <https://doi.org/10.30598/barekengvol14iss3pp333-342>

Muflih, Muhammad, Perilaku Konsumen Dalam Perspektif Ekonomi Islam
(Jakarta: PT. Raja Grafindo Persada, 2006)

Muhammad Rizki Maulana Putra, M. Alimul Kabir Albant, Laeli Novita Sari, and
Vicky F Sanjaya, ‘Pengaruh Promosi, Fashion Involvement, Dan Shopping
Life Style, Dan Impulse Buying Di E-Commerce Shopee’, Revenue : Jurnal
Ekonomi Pembangunan Dan Ekonomi Islam, 3.02 (2020), 21-29
<https://doi.org/10.56998/jr.v3i02.16>

Muliati, Lisdewi, and Ade Susiana, ‘Produktivitas Kerja Karyawan Dipengaruhi
Oleh Jenjang Karir Dan Etos Kerja Pada Pt. Victory Chingluh Indonesia’,
Dynamic Management Journal, 7.1 (2023), 45

<https://doi.org/10.31000/dmj.v7il1.7296>



Mullins, John W., and Orveille C. Walker Jr., Marketing Management: A Strategic
Decision-Making Approach, 8th Editio (New York: McGraw-Hill
International, 2013)

Mursalin, Adi, Manajemen Pemasaran Islam, ed. by Nilnasari Nur Azizah
(Yogyakarta: Jejak Pustaka, 2023)

Padmasari, Dwi, and Widyastuti w, ‘Pengaruh Fashion Involvement, Shopping
Lifestyle, Dan Sales Promotion Terhadap Impulse Buying Pada Pengguna E-
Commerce’, 10.13 (2022)

Padmasari, Dwi, and Widyastuti Widyastuti, ‘Influence of Fashion Involvement,
Shopping Lifestyle, Sales Promotion on Impulse Buying on Users of Shopee’,
Jurnal limu Manajemen, 10.1 (2022), 123-35

<https://doi.org/10.26740/jim.v10n1.p123-135>

, ‘Pengaruh Fashion Involvement, Shopping Lifestyle, Dan Sales Promotion
Terhadap Impulse Buying Pada Pengguna E-Commerce’, Jurnal Ilmu
Manajemen, 10.1 (2022), 123-35

Pramesti, Annisa Dyah, and Jojok Dwiridotjahjono, ‘Pengaruh Hedonic Shopping
Motivation Dan Shopping Lifestyle Terhadap Perilaku Impulse Buying Pada
Pengguna Shopee Di Surabaya’, EI-Mal: Jurnal Kajian Ekonomi & Bisnis
Islam, 3.5 (2022), 945-62 <https://doi.org/10.47467/elmal.v3i5.1182>

Pratomo, Dimas, and Liya Ermawati, ‘Kecenderungan Pembelian Impulsif Ditinjau
Dari Perspektif Islam (Studi Kasus Pada Pengunjung Malioboro Mall
Yogyakarta)’, Jesya (Jurnal Ekonomi & Ekonomi Syariah), 2.2 (2019), 240-

52 <https://doi.org/10.36778/jesya.v2i2.103>



Priyatno, Dwi, Olah Data Sendiri Analisis Regresi Linier Dengan SPSS Dan
Analisis Regresi Data Panel Dengan Eviews, ed. by Th. Arie Prabawati
(Yogyakarta: Cahaya Harapan, 2022)

Rianto, Nur, and Euis Amalia, Teori Ekonomi Mikro : Suatu Perbandingan
Ekonomi Islam Dan Ekonomi Konvensional (Jakarta: Kencana, 2010)

Rifiani, Putri, Firdaus Yuni Dharta, and Oky Oxcygentri, ‘Pengaruh
Endorselnfluencer Fadil Jaidi Terhadap Minat Beli Konsumen (Survei
Eksplanatori Pada Pengikut Media Sosial Instagram @fadiljaidi)’, Jurnal
IImiah Wahana Pendidikan, 2022.12 (2022), 289-301
<https://doi.org/10.5281/zen0d0.6944728.>

Riska Anastasia Ningrum, and Afrima Widanti, ‘Effect of Shopping Lifestyle and
Sales Promotion on Impulse Buying Moderated By Openness To Experience
on Shopee’, International Journal of Management and Digital Business, 2.1
(2023), 1429 <https://doi.org/10.54099/ijmdb.v2i1.554>

Rook, Dennis W., ‘The Impulse Buying’, The Journal of Consumer Research, 14
(1987), 189-99

Rozalinda, Ekonomi Islam: Teori Dan Aplikasinya Pada Aktivitas Ekonomi
(Jakarta: Rajawali Press, 2014)

Setiadi, Nugroho J., Perilaku Konsumen, Revisi (Jakarta: KENCANA, 2003)

Siregar, Yani Sukriah, Muhammad Darwis, Riski Baroroh, and Wulan Andriyani,
‘Peningkatan Minat Belajar Peserta Didik Dengan Menggunakan Media
Pembelajaran Yang Menarik Pada Masa Pandemi Covid 19 Di SD Swasta

HKBP 1 Padang Sidempuan’, Jurnal llmiah Kampus Mengajar, 2, 2022, 69—



75 <https://doi.org/10.56972/jikm.v2i1.33>

Solomon, Michael R., Consumer Behavior: Buying, Having, and Being, 13th Editi
(Hoboken: Pearson Education, 2020)

Sugiyono, METODE PENELITIAN BISNIS (Pendekatan Kuantitatif, Kualitatif,
Kombinasi Dan R&D), ed. by Sofia Yustiani Suryandari, 2nd edn (Bandung:
ALFABETA, 2018)

Suryani, and Hendryadi, Metode Riset Kuantitatif (Jakarta: PRENAMEDIA GRUP,
2015)

Syauqi, Ahmad, ‘Pengaruh Cashback, Flash Sale, Tagline “Gratis Ongkir”
Terhadap Impulse Buying Konsumen Generasi Z Pada Shopee (Studi Kasus
Mahasiswa Universitas Islam Negeri Sumatera Utara)’, JURNAL
MANAJEMEN AKUNTANSI (JUMSI), 2.8.5.2017 (2022), 73449

Ulfa Rantelina, Novia, Rini Andiyani, and Zandra Dwanita Widodo, ‘The Effect of
Bonus Pack, Shopping Lifestyle, and Store Atmosphere on Impulse Buying
Consumers of Matahari Solo Grand Mall’, International Journal of Business,
Law, and Education, 4.1 (2023), 70-77
<https://doi.org/10.56442/ijble.v4i1.130>

Umroh, Nur Ul, I Made, Bagus Dwiarta, and Evita Purnaningrum, ‘Pengaruh
Hedonic Shopping Value, Shopping Lifestyle, Dan Promosi Flash Sale Shopee
Terhadap Impulse Buying Pada Masyarakat Desa Mulung Kecamatan
Driyorejo Kabupaten Gresik’, Journal of Sustainability Business Research,
3.2 (2022), 2746-8607

Utami, Christina Whidya, Manajemen Ritel: Strategi Dan Implementasi



Operasional Bisnis Ritel Modern Di Indonesia, 2nd edn (Jakarta: Salemba
Empat, 2010)

Wahyuni, Reni Suci, and Harini Abrilia Setyawati, ‘Pengaruh Sales Promotion,
Hedonic Shopping Motivation Dan Shopping Lifestyle Terhadap Impulse
Buying Pada E-Commerce Shopee’, Jurnal llmiah Mahasiswa Manajemen,
Bisnis Dan Akuntansi (JIMMBA), 2.2 (2020), 144-54
<https://doi.org/10.32639/jimmba.v2i2.457>

Wijayanto, Gatot, Arwinence Pramadewi, and Aulya Anindita Pratiwi, ‘The Effect
of Sales Promotion and Shopping Lifestyle on Impulse Buying with Positive
Emotion as a Mediating Variable for Shopee Customers in Pekanbaru City’,
3.2(2023), 425-32

Winardi, Manajemen Perilaku Organisasi (Jakarta: Pustaka Binaman Pressindo,
2004)

Yully Styowati, Camelia, Jojok Dwiridotjahjono, Universitas Pembangunan
Nasional, and Jawa Timur, ‘The Influence Of Hedonic Shopping Motivation,
Shopping Lifestyle, And Sales Promotion On Impulse Buying Of Sociolla
Users In Surabaya Pengaruh Hedonic Shopping Motivation, Shopping
Lifestyle Dan Promosi Penjualan Terhadap Impulse Buying Pada Pengguna
Soci’, Management Studies and Entrepreneurship Journal, 4.2 (2023), 1353—

61 <http://journal.yrpipku.com/index.php/msej>



